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   The Cincinnati Art Museum’s 

Board of Trustees voted unani-

mously to approve a new Strate-

gic Plan that will shape institu-

tional direction and priorities for 

the next five years. The Strategic 

Plan 2016-2020 articulates that 

the story of art – past, present and 

future – enriches life, promotes a 

thriving creative economy, and 

links people and perspectives 

across cultures and history. 

    Following the Board adoption, 

the plan was embraced enthusias-

tically by the museum’s Share-

holders at the Cincinnati Museum 

Association’s 136th annual meet-

ing. Jon Moeller, President of the 

Board; Martha Ragland, Chairper-

son of the Board; and Cameron 

Kitchin, Louis and Louise 

Dieterle Nippert Director, pre-

sented the collective input of hun-

dreds of citizens, patrons and 

partners who participated in the 

planning process. 

   Kitchin and the Strategic Plan-

ning Committee co-chairs Amy 

Hanson and Polk Laffoon state 

that the plan is rooted in the mu-

seum’s mission statement and 

founding premises; the Cincinnati 

Art Museum was established in 

1881 by community-minded vol-

unteers as the first purpose-built art 

museum in the westward expansion 

of the nation.  

   The museum’s simplified mission 

states, “Through the power of art, 

we contribute to a more vibrant 

Cincinnati by inspiring its people 

and connecting our communities.” 

Kitchin explains, “We believe that a 

vibrant city integrates art and design 

into its civic agenda. Connecting 

people and art is central to this belief 

and at the core of all we do.” 

   Top goals call for the museum to 

expand community impact and out-

reach, enrich the visitor experience 

and enhance and sustain organiza-

tional capacity. Key strategies un-

derlying the goals include new art 

experiences indoors and outdoors, 

innovative public programming, ex-

panded collections access, gal-

lery renovations, interpretation 

through technology, resource 

growth, and site master plan-

ning. The museum has laid out 

an ambitious agenda to boldly 

lead the city and region forward 

in these pursuits. 

   Also among the museum’s 

strategies is a deeper commit-

ment to community partnerships 

throughout the Greater Cincin-

nati region. New examples of 

nearly 500 ongoing community 

 partnerships include: 

 The Cincinnati Art Museum 

has launched a collaboration 

with the University of Cin-

cinnati’s Department of 

Classics.  A subsequent col-
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Cincinnati Art Museum, located in scenic Eden Park, launches a new 

strategic direction focused to enrich life, promote a thriving economy, 

and link people and perspectives across cultures and history. 
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laboration is in process now 

as the museum reinstalls its  

important Nabatean collec-

tion – the largest collection 

of such material outside of 

Jordan – and its Near Eastern 

collection. Both the Depart-

ment of Classics and Hebrew 

Union College are engaged 

in a collaboration that is 

proving mutually beneficial 

for both the museum and the 

students. 

 30 Americans is a major ex-

hibition and slate of pro-

grams focused on powerful 

works by contemporary Afri-

can-American artists. The 

exhibition encourages com-

munity dialogue and bridging 

of experience across our re-

gion. A companion program, 

30 in 30, brings together 

community groups to discuss 

multiple perspectives on our 

city and contemporary soci-

ety. These events are held 

every Sunday at 2 p.m. at the 

museum through August 28. . 

In addition, a public space 

called The Forum opened 

inside CAM for groups or 

individuals to meet and learn 

more from each other. A 

partnership with 3CDC pro-

vides access for outreach 

      opportunities at Fountain 
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Square and Washington Park, 

among other community out-

reach events throughout the 

summer. 

 Cincinnati Art Museum has 

partnered with the Cincin-

nati Museum Center 

(CMC) on a reciprocal pro-

gram to allow CMC pass 

holders to receive member 

perks inside the art museum 

during CMC construction. In 

addition, starting in July, 

CAM is working to transition 

Cincinnati Museum Center 

Youth Program participants 

to volunteers at the art mu-

seum.  

   Many more examples of part-

nerships are in development and 

will be announced on a regular 

basis in coming months and 

years. 

   Inside the museum, expanded 

surveys and research will gain 

information on how to enhance 

and improve the museum experi-

ence. The Cincinnati Art Mu-

seum’s upcoming participation in 

the next Greater Cincinnati 

Survey, a semiannual survey of 

public opinion in the Greater Cin-

cinnati area, ensures that the mu-

seum is continually listening and 

responding as the strategic plan 

progresses. 
 

edited by brenda@AboutGreaterCincinnati.com 
 

Got a comment on this article, tell us.  

https://www.facebook.com/pages/AboutGreaterCincinnaticom/376174516846
https://twitter.com/AGCinspires
http://www.aboutgreatercincinnati.com/contactus3.html
http://www.aboutgreatercincinnati.com/contactus3.html

